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During the consultation period, there were a total of 14 social media posts (7 on 
Twitter and 7 on Facebook) on the project specific feeds, raising awareness and 
encouraging people to have their say. A selection of these posts at key points 
before and during the consultation are included below.  

Dates of consultation, relevant web page links and details of public information 
events were promoted. Many of the social media posts were also shared via the 
regional National Highways feeds as well as stakeholder communication channels 
such as Local Authorities, Transport for the North and regional tourism bodies, 
gaining thousands of views. 

 

 












